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Beginning with our early days 
as the startup company of three 
immigrant brothers, Delaware 
North Companies has embraced a 
deep sense of responsibility for the 
lives our company touches. Much 
more than a policy, our brand 
of corporate social responsibility 
is deeply rooted in our family’s 
tradition of integrity, accountability 
and commitment to always do the 
right thing. 

We have come a long way in nearly 
a century of operation. Indeed, 
we are now a global leader in 
hospitality and food service. 
Though the world has certainly 
changed since our founding, our 
pledge to corporate citizenship 
hasn’t wavered. In fact, our efforts 
have grown and adapted with the 
times, extending beyond giving 
money and volunteering to a host 
of new initiatives aimed at lessening 
our carbon footprint, protecting 
the environment and ensuring a 
brighter future for the communities 
in which we live and work.

With more than 200 locations on 
four continents, our reach also 
has grown considerably. So, too, 
has our commitment to make the 
world a better place. We approach 
sustainability initiatives from every 
angle, through responsible resource 

management, engagement of our 
associates and continual evaluation 
of long-term strategies. We are 
active, innovative and collaborative 
in every community in which we  
do business.

We report on myriad aspects of 
our corporate social responsibility, 
including our green initiatives, 
and community outreach and 
support. Publicly reporting on 
our achievements gives us an 
opportunity to renew our focus  
and assure our stakeholders 
that we will strive for continual 
improvement in the things that 
matter most to them…and us. 

From North America to Australia 
and several continents in between, 
our corporate social responsibility 
mission is clear and compelling: to 
make the world a better place. 

We are proud to share with you  
our story of caring for people, 
places and our planet. It is our 
hope that the examples set forth  
by Delaware North will inspire 
others to strengthen corporate 
social responsibility programs  
and share in our goal of making  
a world of difference.

Jeremy Jacobs, Jerry Jacobs Jr., 
Lou Jacobs, and Charlie Jacobs

From our Chairman  
and Principals
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From our President
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Delaware North Companies  
is proud to share with you  
our 2013 Corporate Social 
Responsibility Report.

What follows is an inside look at 
some of the ways we are fulfilling  
our commitment to corporate  
social responsibility. Here you  
will find examples of how we are 
working to improve the quality  
of life for our associates, guests, 
clients and all the people whose  
lives we touch. Of how we are 
stewards of many of the world’s 
Special PlacesSM and finding ways  
to keep our planet green.

It has long been our way. So 
much so, that corporate social 
responsibility is woven into the  
very fabric of our company 
culture. Each Delaware North 
subsidiary incorporates sustainable 
methods, corporate citizenship and 
environmental stewardship into its 
business practices. When it comes to 
corporate social responsibility, we 
carefully consider the consequences 
of our decisions and actions, and 
seek the most positive outcomes for 
the community as a whole.

You’ll read about efforts to fight 
poverty and hunger through 
donations of food from our sports 
venues, how our team in Australia 
is protecting the Great Barrier 
Reef and what we are doing in 
our hometown to provide better 
educational opportunities for 
students in urban public schools.

The examples are diverse and 
reflective of our commitment 
to provide philanthropic 
support, promote environmental 
sustainability and have a positive 
effect on society. 

Aristotle said, “The whole is greater 
than the sum of its parts.” That 
is the essence of Delaware North 
Companies – more than 55,000 
associates working together for a 
greater good. 

Thank you for taking the time  
to read our story. 

Charles E. Moran Jr. 
President and Chief  
Operating Officer



About Delaware North Companies
Here to serve 

The Delaware North  
family of companies
Delaware North Companies 
Sportservice has served fans for 
nearly a century and today provides 
retail expertise and concessions, 
gourmet catering and fine dining 
services to sporting, entertainment 
and convention center venues in 
the United States and Canada.  

Delaware North Companies 
Gaming & Entertainment is  
one of the most innovative gaming 
and racing operators in the United 
States, specializing in regional 
gaming and specialized racing 
venues in New York, Arizona, 
Florida, West Virginia, Oklahoma, 
Arkansas and Illinois.

Delaware North Companies 
International manages our award-
winning operations in Australia, 
New Zealand, the United Kingdom 
and Asia. Our special brand of 
hospitality and food service can  
be found in hotels, resorts, 
airports, railway stations, sporting 
and entertainment venues, and 
cultural centers. 

Delaware North Companies  
Parks & Resorts is a leader in  
the hospitality sector, operating  
in some of the crown jewels  
among state and national parks  
and at world-renowned hotels  
and attractions. We have a well-
deserved reputation for lodging, 
culinary, retail, environmental, 
marketing, recreation and 
management expertise.

Delaware North Companies 
Travel Hospitality Services is one 
of the world’s leading airport food 
service and retail companies, with 
300 restaurants and retail stores 
serving more than 350 million 
customers each year.

Global leadership  
in hospitality and  
food service
Delaware North began in 
1915 in Buffalo, N.Y., where 
our award-winning global 
headquarters has remained.  
We are a global leader in 
hospitality and food service, 
with operating companies 
that are leaders in the hotel 
and resort, sports, gaming, 
entertainment and travel 
industries. Our 55,000 talented 
and creative employee 
associates serve one-half billion 
customers each year in the 
United States, Canada, the 
United Kingdom, Australia, 
New Zealand and Asia.

The company is built on a 
foundation of family ownership. 
Under the leadership of Jeremy 
Jacobs and his three sons, Jerry, 
Lou and Charlie, we are one 
of the most admired family-
owned hospitality management 
and food service companies 
in the world. With more than 
$2.6 billion in annual revenue, 
we are one of the largest 
privately owned companies  
as well.
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Delaware North Companies 
Boston is one of America’s  
premier providers of world- 
class entertainment and  
hospitality experiences.  
As the owner/operator of  
TD Garden, we serve more  
than 2.5 million visitors each  
year, more than 200 days  
a year. 

The Boston Bruins organization  
is one of the original six teams  
of the National Hockey League,  
known equally well for an 
unrelenting style of play that 
has led it to six Stanley Cup 
championships, including the 
team’s latest in 2011. 
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Sustainability
Leaving the world 
better than we find it 
Our commitment to sustainability 
– simply stated as taking care of 
people, places and things today so 
that future generations will have 
a better existence – is what drives 
our corporate social responsibility 
efforts. It is the thread that ties 
everything together.    

With our eyes fixed on 
sustainability, we have promised 
our stakeholders that we will:

  Operate in the most sustainable  
manner possible 

  Comply with applicable laws  
and regulations 

  Incorporate environmental 
considerations into our  
business decisions

  Continually improve our 
environmental performance 

OUR PLATFORM

When it comes to corporate  
social responsibility, we  
have countless reasons to  
be proud. From enlightened 
and responsible hiring  
practices to philanthropy  
to green initiatives, we are 
leaving the world better  
than we found it. 

Our corporate social 
responsibility platform is 
multifaceted, encompassing:

  Ethical dealings with  
all stakeholders

  Philanthropy

  Responsible business 
practices

  Environmental stewardship

  Facilities and artifacts 
stewardship

  Interpretation and  
education stewardship

  Financial stability

7



Being a responsible 
employer
Our sense of corporate social 
responsibility begins with our 
associates, the heart and soul of 
Delaware North. From our first 
meeting, we strive to create an 
environment that encourages –  
and rewards – diversity, creativity  
and growth. Honesty, openness  
and integrity are of paramount 
importance to us. 

We actively recruit and work to retain  
a workforce that represents different 
ages, cultures, lifestyles, creeds, 
nationalities and races, knowing well 
that differences among our associates 
enhance and strengthen Delaware 
North. We enhance the diversity of  
our workforce by including:

  Disadvantaged Workers   
We work with organizations  
around the world to employ 
individuals who are challenged  
by physical or mental limitations,  
or even by circumstances.

  Seniors  
Delaware North has been cited 
by AARP as one of the best 35 
companies in America for workers 
over 50. We have an unusually 
high percentage of associates in the 
senior-worker category.

  Students   
We have several programs  
designed to prepare students  
for rewarding careers.

  Minority/Women/Disadvantaged 
Business Enterprises   
We routinely look to minority-  
and women-owned, and 
disadvantaged business enterprises 
to enrich our diverse operations.

Following the 
GreenPath® 
Long before green was the color  
of the day, Delaware North 
established an environmental 
management system to help protect 
the parks in our care. That was the 
beginning of GreenPath®, the first 
environmental management system 
(EMS) of a U.S. hospitality company 
to be registered to the standards 
put forth by the International 
Organization for Standardization 
(ISO 14001). GreenPath® has  
been ISO 14001 registered for  
more than a decade, showing the 
world that we place a priority on 
environmental improvement and 
constantly look for ways to shrink  
our environmental footprint.

The EMS that had its genesis in 
Yosemite National Park in the early 
‘90s is now in place companywide in 

destination resorts, sporting arenas, 
airports, gaming venues and more. 
GreenPath® has made a remarkable 
difference in our world, helping us 
divert thousands of tons from the 
solid waste stream, save millions 
of gallons of water, reduce energy 
consumption and devise new and 
better ways of doing things. 

GreenPath® has not gone unnoticed. 
In fact, it has won more than 50 
awards from municipalities, airport 
authorities, professional sports 
franchises, NASA, the National Park 
Service, the EPA,the U.S. Travel 
Association, IMEX and others. 

Meeting the Challenge
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A tradition of giving
Each year, Delaware North 
Companies gives back to the 
communities in which we live and 
work by making a difference in the 
lives of our associates, customers, 
partners and their families. Delaware 
North strives to support charities 
devoted to hunger relief, youth and 
education. The company and the 
Jacobs family have donated millions 
of dollars to a variety of charities, 
programs and initiatives, further 
evidence of the Delaware North 
commitment to corporate social 
responsibility.

Making a difference
  Delaware North is an active and 
generous supporter of the State 
University of New York at Buffalo. 
Jeremy Jacobs is Chairman of the 
UB Council and has served  

as trustee and director of the UB 
Foundation, chairman of the 
President’s Board of Visitors and  
as an advisor to the UB School  
of Management.

  The Jacobs family donated a record 
$10 million gift to the University 
at Buffalo to establish the Jacobs 
Institute to support world-class 
excellence in heart and vascular 
care, research and teaching. The 
family is one of the university’s 
most generous donors, with 
recent gifts totaling more than $18 
million. The company has donated 
millions of dollars to United Way, 
Boys & Girls Clubs of America 
and countless other organizations, 
including the Yosemite Fund, food 
banks and educational institutions. 

Giving for green
  The Jacobs family donated $1 
million to Nichols School in 
Buffalo, N.Y., to help fund  
a science and technology  
center that incorporates  
green building practices.

We say yes
Say Yes Buffalo is an education-
based initiative that aims to improve 
the life course of public school 
students in Buffalo, N.Y. Say Yes 
Buffalo and its partners believe 
every student can graduate high 
school and college when given the 
proper support, resources and 
opportunities. Say Yes Buffalo 
addresses financial, academic,  
health and social/emotional  

barriers to educational attainment 
by students. Launched in 2012, it 
is the second chapter of the Say Yes 
program in New York.

Last year, through the Delaware 
North Foundation, Delaware North 
Companies and the Jacobs family 
provided a $1 million gift to the Say 
Yes Buffalo scholarship fund. The 
gift will help provide post-secondary 
tuition scholarships for graduates of 
Buffalo public and charter schools. 
In announcing the gift, Chairman 
and CEO Jeremy Jacobs said, “We 
are immensely proud to support 
Say Yes Buffalo’s incredible efforts 
to help children living in poverty 
overcome daunting challenges, 
continue their education and 
achieve success.”

Delaware North’s Foundation of Philanthropy
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A win-win
Delaware North Companies 
Sportservice is the longest-standing 
name in sports hospitality. Today, 
our portfolio of more than 55 
clients includes many of the 
most recognizable names in the 
sports world. Our associates at 
every location are dedicated and 
passionate community members 
who understand the importance of 
protecting and giving back to the 
communities in which they work.  
It’s a win-win situation for everyone. 

Giving back
Camden Yards, Baltimore, Md.

  31,000 pounds of food recycled  
in 2012 to help feed the needy  
in Baltimore.

Progressive Field, Cleveland, Ohio

  More than 8,400 pounds of  
food donated to local food bank  
in one season.

Target Field, Minneapolis, Minn.

  Significant donation by associates  
to Make-a-Wish of Minnesota.

First Niagara Center, Buffalo, N.Y.

  Provided breakfast, lunch and  
snacks to 800-plus United Way  
Day of Caring volunteers.

Red Bull Arena, Harrison, N.J. 

  Donated 1,200 pounds of food  
to the Rock and Wrap It Up!  
program for Newark food shelters.

         We are proud 
to be part of the 
fan experience and 
prouder still to be 
serving those who 
might otherwise go 
without a meal.
John Wentzell,  
President of Sportservice

Sportservice
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Getting greener
Camden Yards, Baltimore, Md.

  Recycled 4,270 gallons of  
used oil for conversion into 
biodiesel fuel. 

Progressive Field, Cleveland, Ohio

  Reduced water usage over five  
years by nearly 1.5 million gallons.

Dunkin’ Donuts Center, 
Providence, R.I.

  Recycled fryer oil turned into  
biodiesel fuel.

First Niagara Center, Buffalo, N.Y.

  Garbage reduced by one-third  
with new recycle bins. 

PETCO Park, San Diego, Calif.

  Diverted 164 tons of food waste  
from landfills, saving thousands  
in disposal fees.

Red Bull Arena, Harrison, N.J.

  Associates joined Adopt-a-Highway 
program to keep section of Route  
280 in Harrison clean.

 

FIghTINg hUNgER WITh  
ROCK AND WRAP IT UP!

Rock and Wrap it Up! is a national 
organization working to reduce poverty and 
fight hunger in the United States. It works 
with sports and entertainment venues, 
and schools to have their prepared but 
untouched meals boxed up and delivered 
to local food banks and charitable agencies. 
Sportservice recognized several years ago 
the extraordinary opportunity to give back 

through the program and  teamed up  
with Rock and Wrap It Up!, leading off  
with the Delaware North-owned TD 
garden in Boston.

Today, Delaware North participates in the 
program at many arenas, ballparks and 
stadiums across the United States. At TD 
garden, more than 25 tons of food has been 
donated to the Boston Rescue Mission, 
which serves hundreds of hungry people 

each day. At First Niagara Center in Buffalo, 
N.Y., our efforts resulted in more than 
12,500 pounds of food being donated to  
the Buffalo City Mission.

Our work with Rock and Wrap It Up! has 
been so successful, Boston Bruins owner 
and Delaware North Chairman and CEO 
Jeremy Jacobs has advocated the program’s 
implementation at all National hockey 
League venues.
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Gaming & Entertainment
A sure bet
Delaware North Companies Gaming 
& Entertainment is one of the 
most innovative gaming and racing 
operators in the country, with several 
successful regional destination casinos 
and specialized racing venues. Added 
amenities include table games, video 
gaming machines, poker rooms,  
full-service restaurants, retail shops 
and hotels. Our associates are making 
an impact in their communities in 
many ways, knowing that their efforts 
will pay off in big results. 

Community wins
Wheeling Island Hotel-Casino-
Racetrack, Wheeling, W. Va.

  Toy drive for Salvation Army  
provided hundreds of holiday  
gifts for needy children.

  Completed third annual  
donation drive for the Muscular 
Dystrophy Association.

Hamburg Casino at the 
Fairgrounds, Hamburg, N.Y.

  Teamed up with village of  
Hamburg and the Food Bank  
of Western New York to stage a  
food drive.

Daytona Beach Kennel Club & 
Poker Room, Daytona Beach, Fla.

  More than $90,000 donated  
to charitable organizations.

  Thoroughbred adoption program 
developed to retrain greyhounds 
after their retirement.

Southland Park Gaming & Racing,  
West Memphis, Ark.

  Participant in Toys for Tots 
program, making a sizeable 
monetary donation. 

  Paws for a Cause race  
delivered $30,000 donation  
to local charities.

         We don’t  
act in a way that’s  
socially responsible. 
We are socially 
responsible. It’s  
a subtlety that 
makes a world 
of difference.
E. Brian Hansberry 
President of Gaming  
& Entertainment
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Community wins
Continued

Jumer’s Casino & Hotel,  
Rock Island, Ill.

  Spearheaded volunteer support  
of several nonprofits in the  
Rock Island area.

  Named Rock Island’s Citizen  
of the Year for economic impact  
in Rock Island community.

Finger Lakes Casino & Racetrack,  
Farmington, N.Y.

  Volunteered with Literacy  
Volunteers of Ontario County.

  Supported Ontario County  
Social Services Foster Care Unit.

Green pays off
Hamburg Casino at the 
Fairgrounds, Hamburg, N.Y.

  Nearly 20,000 pounds of 
electronic scrap collected  
for recycling.

  Nearly 10 tons of material recycled  
and diverted from landfills. 

Southland Park Gaming & Racing,  
West Memphis, Ark.

  Green efforts saved more than 
175,000 kilowatts of energy,  
2,200 cubic yards of landfill  
space, 300,000 gallons of  
water and 150 trees.

Jumer’s Casino & Hotel,  
Rock Island, Ill.

  Recycled nearly 1 ton of plastic,  
75 tons of cardboard, 3 tons of 
newspaper and in excess of 5 tons  
of office and mixed paper.

IN ThE LEED

LEED Certification in Daytona

When it came time to build a new home 
for Daytona Beach Kennel Club & Poker 
Room, Delaware North wasn’t content  
to let it be the first racetrack to be built in 
the United States in more than a decade. 
We wanted it to be an environmentally 
friendly building as well.

In the spirit of greenPath®, we made 
sure the new venue was built to the 
gold standard of the U.S. green Building 
Council’s Leadership in Energy and 
Design (LEED) initiative. The certification 
is based on criteria such as sustainable 
site development, water savings, energy 
efficiency, materials selection and indoor 
environmental quality. We recycled about 
95 percent of all construction waste 

from the Daytona project and created 
a facility that’s 40 percent more water 
efficient and 25 percent more energy 
efficient than the complex it replaced. 
The gaming facility is the first gold LEED-
certified gaming project in the United  
States and the first LEED-certified  
project in the city of Daytona Beach.
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No boundaries
The corporate social responsibility 
commitment at Delaware North 
knows no boundaries, and our 
operations outside North America 
are proof of it. Delaware North 
Companies International manages 
our operations in Australia, New 
Zealand, the United Kingdom  
and Asia and continues to earn  
a well-deserved reputation for  
handling large-scale events at  
premier properties. 

Being hospitable
United Kingdom

  Co-sponsored event at Wembley 
Stadium to raise more than 
$90,000 for Hospitality in Action, 
a charity offering support for 
workers in the hospitality industry 
who are in crisis.

  Helped raise an additional $26,000 
as part of the Hospitality in Action 
Suppliers Forum.

  Participated as a business partner  
in The Springboard Charity to  
give employment opportunities to 
young and disadvantaged people.

Australia and New Zealand

  Raised $60,000 for two charities: 
the Starlight Children’s Foundation 
and The Royal Flying Doctors.  

  Fifty airport locations set up 
collection tins for change, collecting 
$1,000 a month per location for a 
total of $50,000 in one year.

Gains in green
Wembley Stadium, London, U.K.

  Introduced at Wembley Stadium 
an rPET beer cup made with 40 
percent recycled material. 

  Recycled material, equating to a  
savings of 7,000 kilograms of new  
PET material.

International
         Upholding the 
Delaware North 
brand in Australia 
and New Zealand 
means operating 
well and caring  
even more.
Gary Brown  
Managing Director, Delaware 
North Australia and New Zealand

         The company 
that is known for 
staging and serving 
premier events has 
an even more awe-
inspiring job: leaving  
the world better  
than we found it.
Simon Dobson  
Managing Director  
United Kingdom
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SEA ChANgE

heron Island, located on the southern 
tip of Australia’s great Barrier Reef, and 
its sister property, Wilson Island, are 
owned and operated by Delaware North 

Companies Parks & Resorts. heron 
Island is one of the most spectacular 
underwater environments in the world, 
as well as being an internationally 
acclaimed dive destination. It’s only fitting 
then that our international division is 
helping to support The Catlin Seaview 
Survey, a series of scientific expeditions 
around the globe aimed at sustaining the 
world’s reefs and oceans. 

Our support will help a critically 
important series of expeditions that will 
take in 20 specially selected coral reef 
locations in northern Queensland, Aus., 
and will be the first comprehensive study 
to benchmark the health of the great  
Barrier Reef. The survey will assist in 
understanding changes to these critical 
marine environments and how we can 
protect them for future generations. 
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Gains in green
Continued

  Reduced electricity consumption  
by 20 percent, saving more than 
600,000 kilowatts per hour.

  Adopted a zero-waste-to-landfill  
policy, causing recycling rates  
to rise to 75 percent of all waste, 
up from the previous high of  
50 percent. 

  9,693 liters of oil removed 
from all U.K. operating sites 
and converted to biodiesel, 
representing a savings of 19.16 
tons of carbon emissions, 
compared to diesel.



It’s in our nature
Delaware North Companies Parks & 
Resorts was established in 1993 with  
the acquisition of the concessions  
contract for Yosemite National  
Park. Since then, our Parks &  
Resorts division has extended 
Delaware North’s hospitality brand 
into parks, resorts and cultural 
attractions worldwide. We work 
in close collaboration with the 
U.S. National Park Service and 
other partners to ensure that the 
Special PlacesSM where we operate 
are preserved for generations to 
come. We bring our long-standing 
philosophy of stewardship and 
responsibility to many of the  
world’s extraordinary destinations.  

Giving comes naturally
West Yellowstone Properties,  
West Yellowstone, Mont.

  During renovation of our  
locations in West Yellowstone, 
Mont., nearly 15,000 pounds of 
old siding was donated to a local 
company for reuse. 

  More than 3,400 volunteer hours  
logged by associates annually.

The Lodge at Geneva-on-the-Lake,  
Geneva-on-the-Lake, Ohio

  Sponsored a lost and found  
garage sale to benefit a Christmas 
program for families in the  
Geneva area. 

  The February Polar Plunge,  
an annual event at the lodge,  
is held for the benefit of  
Special Olympics.

Grand Canyon National Park, 
Grand Canyon, Arizona

  Sponsor of an environmental 
scholarship for a local high  
school senior. 

  Participated in Angeltree toy  
donation program, which benefits  
at-need children in the community. 

Harrison Hot Springs Resort & Spa, 
Harrison Hot Springs, B.C.

  Information and education 
stewardship manifested through  
tours, programs and events. 

Yellowstone General Stores,  
Yellowstone National Park

  Education and interpretation 
carried out through Pathways  
to Yellowstone, a program that 
features local artists and vendors.

  Engaged in Adopt a Highway, LINX: 
a public transportation initiative.

         We are a 
business, but  
one that has its  
eyes set on  
more than the  
bottom line.
Rick Abramson  
President of Parks & Resorts,  
Executive Chairman  
Australia and Asia

Parks & Resorts
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CLEAN ThE WORLD

In 2012, Delaware North Companies Parks 
& Resorts joined with Clean the World, a 
nonprofit organization that collects soap, 
shampoo, conditioner and lotion discarded 
each day by the hospitality industry. The 
organization then uses a patent-pending 
process to clean the products so volunteers 

can redistribute throughout the world for 
humanitarian purposes. Our continuing 
relationship with Clean the World is giving 
those in need personal hygiene products 
that can help to reduce the spread of germs 
and disease. In addition, it prevents hotel 
waste from going to landfills.

Many shades of green
Sequoia National Park,  
Sequoia National Park, Calif.

  244 pounds of soap, bottled 
shampoo, and bottled lotion were 
diverted from the landfill in 2012.

  68% of food from Wuksachi 
Lodge’s Peaks Restaurant and  
45% at The Lodgepole Deli  
and Grill are considered local, 
organic, and sustainable.

Kennedy Space Center Visitor 
Complex, Kennedy Space  
Center, Florida

  More than 4475 rare artifacts from 
the United States Space Program 
are entrusted to our care. Many 
artifacts begin their journey at 
the Artifact Storage Facility, an 
environmentally-controlled 
LEED Silver building designed to 
accommodate aerospace artifacts. 

Niagara Falls State Park,  
Niagara Falls, N.Y.

  Introduced electric power carts 
throughout park to reduce 
pollution.

  Recycling efforts resulted in 17 
percent diversion rate from landfill.

Yosemite National Park,  
Yosemite National Park, Calif.

  2393 tons of waste or 64%  
diverted in 2012

  Delaware North has one of the 
most extensive waste diversion 
programs in Calif. 

Tenaya Lodge at Yosemite,  
Fish Camp, Calif.

  Using AquaRecycle’s technology, 
reclaimed 100 percent of  
laundry wastewater. 

  Ninety percent of water reused  
after completion of a filtering  
and disinfecting process.
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Good going
Delaware North Companies  
Travel Hospitality Services is one 
of the world’s leading airport 
food service and retail companies. 
Through contracts at major U.S. 
airports and other travel hubs, 
we manage 300 restaurants and 
retail stores at locations across the 
country. This places us in a unique 
position to make a difference in 
those areas we serve, while spreading 
the message of environmental 
stewardship and corporate social 
responsibility to travelers from 
around the world.  

Air support
Austin-Bergstrom International 
Airport, Austin, Texas

  Delaware North associates 
volunteered their time to Music  
in the Air, a program in the  
airport that showcases the best  
of Austin’s diverse music scene.  
The airport recently presented  
its 5,000th live music performance, 
thanks in large part to the support 
of Delaware North.   

Nashville International Airport,  
Nashville, Tenn.

  Management staff volunteered 
about 700 hours last year for  
local charities. 

  Staff donated roughly $10,000  
to various interest groups  
and churches. 

  Donated more than $167,000 in 
food and money to organizations 
such as Vanderbilt Children’s 
Hospital, Muscular Dystrophy 
Association and other charities. 

Phoenix Sky Harbor International 
Airport, Phoenix, Ariz.

  Provided thousands of dollars in 
meal vouchers to USO staff.

  Placed spare-change donation  
boxes at locations in the airport, 
with proceeds going to the USO. 

         We are 
grateful for the 
privilege of  
making travelers 
feel welcome. 
What better  
way to show  
our gratitude  
than by striving 
to make our 
communities – 
and our world  
– better places? 
Matt King  
President of Travel 
Hospitality Services

Travel Hospitality Services
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Destination green
Austin-Bergstrom International 
Airport, Austin, Texas

  184 tons of waste was recycled.

  Terminal recycling collected  
about 180 tons of recyclable material 
in one year.

Nashville International Airport,  
Nashville, Tenn.

  Partnered with Monterey Bay 
Aquarium to minimize the use  
of seafood on the Aquarium Seafood 
Watch “avoid” list.

  Partnered with Greener Fields 
Together for direct connection 
between farms and our kitchens  
to ensure delivery of fresh  
produce from local, regional  
and national farmers.

gUIDINg A WAY hOME

Studies show that one of the best ways to 
alleviate homelessness is to provide people 
with employment opportunities and help 
them become self-reliant. Delaware North 

Companies Travel hospitality Services at 
Fort Lauderdale-hollywood International 
Airport has been working with two 
Broward County organizations to reduce 
homelessness by employing more than  
60 program participants over the last  
several years.

The Broward Partnership for the 
homeless recently thanked Delaware 
North for our longstanding support 
of the organization’s goal of reducing 

homelessness by promoting independence 
and self-worth. Delaware North has 
hired more than 50 of the organization’s 
homeless program participants for airport 
food and beverage jobs since 2008.

The Broward Partnership for the 
homeless provides shelter for families, 
classes on life skills, vocational training 
and the opportunity to earn a high school 
equivalency diploma. We provide job 

interviews for program participants  
who are referred for employment  
by the organization.

Delaware North has also worked 
with the Broward Outreach Center  
to employ more than a dozen  
participants in the center’s program 
aimed at helping individuals overcome 
life-controlling problems by providing 
employment opportunities.
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         This is 
the home of 
champions.  
The Bruins,  
the Celtics and  
the 2,250  
associates who 
show us every  
day what 
empowered  
hearts and  
minds can do. 
Amy Lattimer  
President of TD Garden

Boston TD Garden & Boston Bruins

Exceeding goals
As the owner and operator of  
TD Garden, Delaware North 
Companies Boston serves more  
than 2.5 million visitors each year, 
more than 200 days a year. The 
home of the NHL’s Boston Bruins 
and the NBA’s Boston Celtics is also 
a frequent stop of the world’s top 
music and entertainment acts.  
The Boston Bruins organization,  
owned by Delaware North Chairman 
and CEO Jeremy Jacobs, is one of  
the original six teams of the National 
Hockey League, boasting six Stanley 
Cup championships. This high- 
profile venue and professional  
sports team lends added power to 
our social responsibility efforts and 
environmental stewardship.

Community champion
  More than 15 tons of food donated 
each year through Rock and Wrap  
it Up! 

  Garden Neighborhood Charities, 
the philanthropic arm of TD 
Garden, assisted hundreds of 
fundraising campaigns, including  
a significant donation to the 
Salvation Army.

  Sponsored New Balance Hubway 
system, a citywide bike-sharing 
program.

  Funded more than $22,000  
worth of toys for annual  
holiday toy drive for 
underprivileged children.

  Donated nearly 1,000 boxes  
of Thanksgiving treats to 15 
charitable facilities, including  
the New England Center for 
Homeless Veterans.
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Greening the garden
  Installed Energy Star-certified  
and energy-efficient equipment. 

  More than 250 tons of food waste  
has been composted since 2009.

  58 tons of waste composted  
in one year.

  Recycled 135 tons of materials  
in one year.

  Active participant and award  
winner in EPA’s Food Recovery 
Challenge Achievement Award.

FOUNDATION OF hOPE

The Boston Bruins Foundation assists 
charitable organizations in the New England 
area that demonstrate a commitment 
to enhancing the lives of children. The 
foundation provides grants to organizations 
that meet the standards of our mission, 
concentrating on areas such as athletics, 
education and health care, where we are 
best able to enrich the community. 

Examples of programs supported by the 
foundation include “NhL Street,” which 
gives schools and local community centers 
an athletic and educational program free 
of charge. The foundation’s efforts create 
opportunities for Bruins management and 
players to visit schools and emphasize to 
children the importance of education. 

The foundation also supports a variety of 
organizations involved in research, care 
and prevention of the health concerns 
of children, and its community outreach 
extends to organizations that are dedicated 
to working with at-risk or troubled youth. 
In one year alone, the foundation made a 
difference by providing $350,000 in grants 
to more than 50 children’s organizations 
throughout New England.
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We are proud of and grateful for  
the relationships we have built in 
nearly 100 years of operation. 
Together with our partners, we  
have worked to make a world of 
difference in our communities.

Sportservice
  CPS Events at The Plaza, a joint 
venture with Great Performances,  
New York’s prestigious event and 
catering company and a champion  
of farm-to-table cuisine. 

  Rock and Wrap It Up!, which takes 
unused food from rock concerts 
and sports events to food pantries 
and dining rooms. 

Gaming & 
Entertainment
Southland Park Gaming & Racing,  
West Memphis, Ark.

  March of Dimes

  Boys & Girls Clubs

Finger Lakes Casino & Racetrack,  
Farmington, N.Y.

  Literacy Volunteers of  
Ontario County

  Ontario County Social  
Services Foster Care Unit

Daytona Beach Kennel Club & 
Poker Room, Daytona Beach, Fla.

  Tomoka State Park

  Susan G. Komen Foundation

Hamburg Casino at the 
Fairgrounds, Hamburg, N.Y

  Food Bank of Western New York

  Re-Tree WNY

Jumer’s Casino & Hotel,  
Rock Island, Ill.

  American Cancer Society 

  Make-A-Wish Foundation

Wheeling Island Hotel-Casino-
Racetrack, Wheeling, W. Va.

  Salvation Army

  Muscular Dystrophy Association

International
  Partnered with the Starlight 
Children’s Foundation, a non-
profit that provides programs for 
seriously ill or hospitalized children.

  Worked with the Royal Flying 
Doctor Service, a not-for-profit 
that delivers extensive primary 
health care and 24-hour emergency 
service to those who live, work and 
travel throughout Australia.

  Partnered with Springboard  
Charity in the United Kingdom 
to help young, unemployed 
and disadvantaged people gain 
sustainable employment or careers 
in hospitality, leisure and tourism.

Partnerships
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Parks & Resorts 
Harrison Hot Springs Resort & Spa

  Salvation Army

  Vancouver Aquarium 

The Lodge at Geneva-on-the-Lake

  American Heart Association 

  Ashtabula County Medical  
Center blood drives 

Niagara Falls State Park

  Annual Earth Day celebration  
with local elementary school.

West Yellowstone Properties

  Salvation Army

  First Nations communities

Travel Hospitality 
Services
Fort Lauderdale-Hollywood 
International Airport

  Works with Broward County 
organizations aimed at improving  
the plight of homeless people. 

Nashville International Airport

  Co-sponsor with Orchid Lounge to 
bring live music for airport guests.

  Recruits students from Art Institute  
of Tennessee’s culinary program to 
foster career development.

Delaware North – 
Boston
  Partnered with Gentle Giant 
Moving to deliver more than 
$22,000 in toys to Boston-area 
hospitals in holiday toy drive.

  Worked with the Salvation Army  
and its annual Christmas Castle  
event, which provides clothing and  
toys to underprivileged families.

  TD Garden is a member of  
Green Sports Alliance, a non- 
profit organization with a 
mission to help sports teams, 
venues and leagues enhance their 
environmental performance.

Corporate
  Delaware North Companies  
signed an agreement with Greener 
Fields Together, the sustainability 
program recently launched 
by leading national produce 
distributor PRO*ACT. 

  Delaware North Companies is 
a member of the U.S. Green 
Building Council. 



Delaware North and each of its 
operating companies have achieved 
recognition from some of the most 
prestigious organizations in the 
world. While we are honored by  
the recognition, the awards are 
a result of our corporate social 
responsibility program, not its 
driving force. Our associates take 
pride in knowing they are doing  
the right thing. Recognition  
from others is an added bonus.

Delaware North 
Companies and 
The Jacobs Family 
Leadership
  Delaware North honored by  
the U.S. Department of Defense  
for our support of associates  
who serve in the military. 
  The Jacobs family received the 
2011 Knox Humanitarian Award 
for a legacy of philanthropy and 
charitable giving in Western  
New York.
  The Jacobs Family received the 
Outstanding Philanthropist  
Award from the Association  
of Fundraising Professionals’ 
Western New York Chapter  
in 2012.

  Delaware North nominated  
as one of the Best Places to Work  
by Business First in 2012.
  Jeremy Jacobs, chairman and CEO 
of Delaware North Companies, 
honored by the Medical Society of 
the State of New York for a lifetime 
commitment to community service.
  In 2012, the Jacobs family received 
the first-ever national Olmsted 
Preservation Award for their efforts  
in environmental stewardship of 
Olmsted landscapes. 

Sportservice
  Target Field in Minneapolis named 
employer of the year by Placement 
Partners, an organization that 
offers employment services to  
those with disabilities.

Gaming & Entertainment
  The Arkansas Hospitality 
Association awarded a silver cup  
to Southland Park Gaming & 
Racing for contributions to the 
state’s tourism industry.
  Finger Lakes Casino & Racetrack 
received full accreditation from  
the National Thoroughbred  
Racing Association, only the  
20th racetrack ever to earn it.  

Rewards of Responsibility 
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Please join us on the GreenPath® by refraining from printing this report.

International 
  Wembley Stadium recognized  
as the leading meetings venue  
by winning the prestigious  
Best Meetings and Conference 
Venue – Europe.
  Emirates Stadium voted  
best business venue in the Enjoy 
England Awards for Excellence.
  Lizard Island Resort in Australia  
listed number 25 on Travel &  
Leisure’s Best Hotels List.

Parks & Resorts
  Delaware North at Yosemite 
National Park received the 
National Sustained Park 
Accessibility Achievement Award.  
  Delaware North at Yellowstone 
awarded the 2012 Montana  
State EcoStar Award for efforts  
in pollution prevention.
  Kennedy Space Center Visitor 
Complex recognized for its  
excellence in corporate  
citizenship, in support of the 
annual United Way Campaign.

Travel Hospitality Services
  Phoenix Sky Harbor International 
Airport captured the award for  
best customer service and best 
concessions management from 
Airport Revenue News.
  Airports Council International 
bestowed on Delaware North at 
Nashville International Airport 
the Richard A. Griesbach Award of 
Excellence for airport concessions. 

  Work Options for Women (WOW) 
gave its Employer of the Year award 
to Delaware North at Denver 
International Airport. 

TD Garden
  Delaware North Companies 
Boston honored by the 
Massachusetts Department 
of Environmental Protection 
(MassDEP) with an award for 
robust food waste recycling  
efforts at TD Garden.

Boston Bruins
  The EPA gave the Boston Bruins  
the Environmental Merit Award.
  The good work of the Boston 
Bruins Foundation recognized by 
President Obama at a White House 
reception in January 2012.


